
Gold partners

   • The op�on to hold private sessions with students during Sweden Day and China Week
   • Exclusive sponsor signs by the entrances during Sweden Day and China Week
   • Individual exposi�on booths during Sweden Day and China Week
   • Logotype on all Project China adver�sement throughout the year
   • Logotype on the front page of Project China’s website
   • Exclusive ar�cle in the Project China’s Project Book
   • Trade exclusivity
   • The op�on to host a individual seminars during Sweden Day and China Week
   • 5 �ckets to the Grand Banquet Dinner during China Week

Add-ons for Gold Partners:
   • The op�on to host exclusive events for select students
   • Addi�onal �ckets for the Grand Banquet Dinner

Silver partners

   • The op�on to hold private sessions with students during Sweden Day
   • Individual exposi�on booths during Sweden Day and China Week
   • Logotype on Project China adver�sement throughout the year
   • Logotype on Project China’s website
   • ½-page advert in Project China’s Project Book
   • 2 �ckets to the Grand Banquet Dinner during China Week

Add-ons for Silver Partners:
   • The op�on to host a individual seminars during Sweden Day and China Week
   • Addi�onal �ckets for the Grand Banquet Dinner

Product Sponsors

   • Logotype on a collaborated sign during Sweden Day and China Week
   • Adver�sement availabili�es (such as brochures) during Sweden Day and China Week
   • Logotype on the exclusive sponsor page in the Project Book
   • Logotype on Project China’s website

Add-ons for Product Sponsors:
   • The op�on to purchase up to 2 �ckets to the Grand Banquet Dinner

www.projectchina.se
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